160     EFFICIENT MARICKTING  FOR  AGRICULTURE
farmer more time elapsed between his application of effort and the satisfaction of his wants. In either case the lapse of time was a light or heavy burden upon one and the same individual, because he was both consumer and producer.
In sharp contrast to the simple conditions of self-sufficing production stand the complex requirements of roundabout, modern, commercial effort.   With this complexity comes a series of ownership transfers which ivuiy cover cither contemplated or actual goods.    Both the lapse in time between the commencement of productive operations and emergence of the finished article and the period intervening between completion of salable goods and their delivery to successive middlemen,  each  contributing  some   useful  and   essential service, necessitate, to a variable extent, the rendering of the service of financing.   For the period of  time between maturity of crops or completion of finished goods and their purchase by successive middlemen or by consumers, somebody's money is tied up and kept from use for other operations. The party whose money is thus utilized provides the principal capital required by marketing enterprises.   Thus the problem of both long and short time credit has gradually become acute with farmers progressively with every step in the development of commercialized farming.    Similarly, middlemen of all kinds are confronted with the question of both short and long time financing.   No single problem of recent years has been more in the minds of actual producers than this.   Its importance during the period of rising war prices was far less appreciated than it has been recently when falling prices and declining values have forced liquidation because former credit securities had shrunken to less than the face value of loans.   Even more important than shrinkage of values, and hence the undermining of credit security, has been the widespread recognition by producers of the vital neces-